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Disclaimer regarding forward looking statementsDisclaimer regarding forward-looking statements
Forward-looking statements of the company in these presentations are based on information 

available at the time these documents were prepared. ULVAC’s customers in the flat-panel display 
(FPD), Solar cell, semiconductor, and electronic parts industries face the challenge of the rapid pace 
of technological advances and fierce competition. Consequently, actual earnings may vary 
substantially from the projections included in these presentations due to a number of factors that 
could cause, directly or indirectly, performance to fluctuate. The factors that could cause results to 
differ materially from the statements herein include the world economy; fluctuations in the exchange 
rate; market conditions for flat-panel displays, semiconductors, and electronic devices; and trends 
in capital investments.

Data included in the documents are stated as follows:
Figures are rounded off to the nearest unit, and rates are rounded off to the nearest unit after 

being determined in millions of yenbeing determined in millions of yen
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Points of Market Environment
（1.FPD Market）

 LT P S  i n v e s t m e n t s  f o r  s m a l l - t o  m e d i u m - s i z e d
h i g h  r e s o l u t i o n  p a n e l s  h a v e  b e e n  i n c r e a s i n g  i n
J C h i d T i i t h d h l f fJ a p a n ,  C h i n a  a n d  Ta i w a n  s i n c e  t h e  s e c o n d  h a l f  o f  
F Y  e n d e d  J u n e  2 0 1 5 .  I n v e s t m e n t s  w i l l  c o n t i n u e  
i n  F Y  e n d i n g  J u n e  2 0 1 6  c e n t e r e d  o n  C h i n a .

 W i t h  t h e  e x p e c t a t i o n  o f  o r g a n i c  E L  ( O L E D )  t o  b e  
m o u n t e d  i n  s m a r t p h o n e s ,  p a n e l  m a n u f a c t u r e r s  p l a n
t o  m a k e  a c t i v e  i n v e s t m e n t s  f r o m  t h e  s e c o n d  h a l f  o f
F Y  e n d i n g  J u n e  2 0 1 6 .

 I n v e s t m e n t s  i n  a - S i  f o r  4 K 8 K  c o m p a t i b l e  l a r g e
s c r e e n  T V s  h a v e  r e s t a r t e d  i n  Ta i w a n  a n d  C h i n a  
f r o m t h e s e c o n d h a l f o f F Y e n d e d J u n e 2 0 1 5f r o m  t h e  s e c o n d  h a l f  o f  F Y  e n d e d  J u n e  2 0 1 5 .  
I n v e s t m e n t s  a r e  c o n t i n u i n g  i n  F Y  e n d i n g  J u n e  2 0 1 6 ,  
a n d  f o c u s i n g  o n  C h i n a ,  i n v e s t m e n t s  a r e  e x p e c t e d  t o
b e m a d e i t h t h e a i m t o e n l a g e t h e s c e e n s i e

Page Page 33
Copyright ©2016,ULVAC,Inc.All rights reserved
FY152QPSN20160215E

b e  m a d e  w i t h  t h e  a i m  t o  e n l a r g e  t h e  s c r e e n  s i z e .



Points of Market Environment
（2.Semiconductor & 

Electronic Devices Market）

 T h e  s e m i c o n d u c t o r  m e m o r y  m a r k e t  r e m a i n s  a l m o s t  u n c h a n g e d
r e c e n t l y ,  p a r t l y  d u e  t o s l u g g i s h  d e m a n d  f o r  p r o d u c t s  u s e d  i n  P C s
a n d s m a r t p h o n e s a n d  w e a k  m e m o r y  p r i c e s .  
G o i n g f o r w a r d d e m a n d i s e x p e c t e d t o g r o w m o d e r a t e l yG o i n g  f o r w a r d ,  d e m a n d  i s  e x p e c t e d  t o  g r o w  m o d e r a t e l y ,  
r e f l e c t i n g  a n  i n c r e a s i n g  d e m a n d  f o r  a  w i d e r  r a n g e  o f  p r o d u c t s  a s
a  r e s u l t  o f  a  r i s e  i n  d a t a  s t o r a g e  c a p a c i t y ,  t h e  i n c r e a s i n g  u s e  o f
e l e c t r o n i c s  i n  a u t o m o b i l e s  a n d  t h e  i m p r o v i n g  p e r f o r m a n c e  o f
e l e c t r o n i c s e q u i p m e n te l e c t r o n i c s  e q u i p m e n t .

 C a p i t a l  e x p e n d i t u r e s  f o r  c h i p  m a k i n g  e q u i p m e n t  r e m a i n  a l m o s t
u n c h a n g e d  r e c e n t l y .  
C a p i t a l e x p e n d i t u r e s a r e l i k e l y t o r e m a i n a l m o s t f l a t g o i n gC a p i t a l  e x p e n d i t u r e s  a r e  l i k e l y  t o  r e m a i n  a l m o s t  f l a t  g o i n g
f o r w a r d ,  a l t h o u g h  t h e y  w i l l  v a r y  d e p e n d i n g  o n  r e g i o n s ,  a n d  
t h e r e  i s  e x p e c t e d  t o  b e  d e m a n d  f r o m  i n v e s t m e n t s  i n  n e w  
t e c h n o l o g i e s ,  s u c h  a s  3 D  r e n d e r i n g  a n d  n o n - v o l a t i l e  m e m o r i e s .

 T h e  e l e c t r o n i c  d e v i c e  m a r k e t  m a i n t a i n e d  p o s i t i v e  g r o w t h ,  m a i n l y
a t t r i b u t a b l e  t o  s t e a d y  d e m a n d  f r o m  a u t o m o b i l e s ,  b u t  i t s  g r o w t h
h a s  b e e n  t r e n d i n g  d o w n w a r d ,  p a r t l y  d u e  t o  a  s l o w d o w n  i n
d e m a n d f o r s m a r t p h o n e sd e m a n d  f o r  s m a r t p h o n e s .

 A s  f o r  p r o d u c t i o n  e q u i p m e n t  f o r  e l e c t r o n i c  d e v i c e s ,  d e s p i t e  a
s l o w d o w n  i n  d e m a n d  f o r  s m a r t p h o n e s ,  i n v e s t m e n t s  i n  c u t t i n g -
e d g e e l e c t r o n i c d e v i c e s t h a t s u p p o r t a d v a n c i n g t h e p e r f o r m a n c e
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e d g e  e l e c t r o n i c  d e v i c e s  t h a t  s u p p o r t  a d v a n c i n g  t h e  p e r f o r m a n c e
a r e  e x p e c t e d  t o  c o n t i n u e .



Points of Market Environment
（3.China Market）

 In  t h e  s e c t o r  r e l a t e d  t o  F P D,  t h e r e  a r e  c o n c e r n s
ove r  t h e  e xc e s s  s u p p l y  o f  p a n e l s ,  b u t ,  fo r  t h e
t i m e  b e i n g ,  d o m e s t i c  p r o d u c t i o n  a c t i v i t y  i s  
l i ke l y  t o  c o n t i n u e .y

 D o m e s t i c  p r o d u c t i o n  a c t i v i t y  o f  s e m i c o n d u c t o r s  
i s a l s o l i ke l y to a c c e l e ra t e g o i n g fo r wa r d .i s  a l s o  l i ke l y  t o  a c c e l e ra t e  g o i n g  fo r wa r d .

 H o w e ve r,  t h e  s e c t o r  r e l a t e d  t o  i n d u s t r i a l  
e q u i p m e n t s i s a f fe c t e d b y a s l o w d o w n i ne q u i p m e n t s  i s  a f fe c t e d  by  a  s l o w d o w n  i n  
e c o n o m i c  g r o w t h .
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Overview of Business Results for FY 2015 2Q
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Overview of Business 
Results for FY2015 2Q Outlook for FY2015

Net sales: Up 21% year-on-year reflecting strong contributions from anNet sales: Up 21% year on year, reflecting strong contributions from an
increase in sales of FPD production equipment

Operating profit: Operating profit: Up 116% year-on-year, due to the effects of
efforts to cut manufacturing costs and the contribution of 
relatively profitable reconstruction projects, as well as higher 
net sales

【Unit:Bn.Yen】

June '1５  June '16 1H

1H 2H Full Year Revised* Result H-o-H
(Changes)

vs.Revised
(Changes)

 Booking 79.1 103.6 182.7 103.0 106.0 34.0% 2.9% 

 Sales 85.3 93.9 179.2 100.0 102.8 20.5% 2.8% 

 Gross margin 20.4 23.1 43.5 - 27.0 32.5% - 

Ratio 23.9% 24.6% 24.3% - 26.3% + 2.4 pt -   Ratio p

 SG&A 15.4 16.9 32.3 - 16.2 5.4% - 

 Operating Profit 5.0 6.1 11.1 9.5 10.8 116.3% 13.5% 

  Ratio 5.8% 6.5% 6.2% 9.5% 10.5% + 4.6 pt + 1.0 pt 

 Net Income 4.2 4.7 8.9 6.5 7.8 86.0% 20.0% 

  Ratio 4.9% 5.0% 5.0% 6.5% 7.6% + 2.7 pt + 1.1 pt 
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*：Revised forecast as of Nov 2015



Overview of Business Results for 
FY2015 2Q

(Transition of Sales and Operating Profit） Outlook for FY2015

20
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*：Revised forecast as of Nov 2015



Orders received centering on FPD production equipment remained strong in the

Overview of Business Results for 
FY2015 2Q

(Results of orders received by segment) Outlook for FY2015
Orders received centering on FPD production equipment remained strong in the 
same manner as the second half of the previous fiscal year. 
Moreover, partly due to the fact that the same period in the previous fiscal year was 
an off-crop season, orders received rose 34% year-on-year.

【Unit:Bn.Yen】
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Net sales rose 21% year on year mainly reflecting an increase in sales of FPD

Overview of Business Results for 
FY2015 2Q

(Results of net sales by segment) Outlook for FY2015

Net sales rose 21% year-on-year, mainly reflecting an increase in sales of FPD 
production equipment. 
Sales of products other than FPD production equipment remained generally in line 
with expectations.

【Unit:Bn Yen】
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Overview of Business Results for 
FY2015 2Q

(Transition of profitability) Outlook for FY2015

Both gross profit margin and operating profit margin rose year-on-year. 
These results were attributable to the effects of efforts to cut 
manufacturing costs and the contribution of relatively profitable 

15
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reconstruction projects, as well as higher net sales.
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Overview of Business Results for 
FY2015 2Q

(Consolidated balance sheets) Outlook for FY2015

Liability with interest fell 4.7 billion yen as a result of the initiative to reduce debt.

Net assets declined, given the full redemption of preferred stock. However, 
excluding preferred stock, equity increased steadily (refer to the next page).
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Even after the full redemption of preferred stock the equity ratio remained at 30% Both

Overview of Business Results for 
FY2015 2Q

(FCF and liabilities with interests)） Outlook for FY2015

Even after the full redemption of preferred stock, the equity ratio remained at 30%. Both 
Liabilities with interests and Dept-to-total assets ratio also continued to fall.
Mainly reflecting effects of controlling a rise in working capital, operating CF and FCF were 
secured at 9.9 billion yen and 7.2 billion yen respectively. 
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Outlook for FY 2015
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Orders received have been revised upward reflecting results for the first half as well as the fact

Overview of Business Results 
for FY2015 1Q

Outlook for FY2015
Orders received have been revised upward, reflecting results for the first half, as well as the fact 
that orders received for FPD production equipment are likely to exceed the previous forecast in 
the second half in the same manner as the first half.  Net sales and profits have been revised 
upward by taking into account results for the first half.
Moreover, orders of a 100 billion yen level will also be secured in the second half. , y
However, because orders are expected to be concentrated in the latter half of the period, the level 
of contribution to net sales and profits during the period is expected to be lower than the one in 
the first half.

【 Unit:Bn.Yen】

June 2016
１H Full Year

Original*1 Previous*2 1H　Result Original*1 Previous*2 Forecast
June 2015

 Booking 182.7 99.0 103.0 106.0 190.0 190.0 206.0 
 Sales 179.2 97.0 100.0 102.8 190.0 190.0 193.0 
 Operating Profit 11.1 7.5 9.5 10.8 13.5 14.5 16.0 
  Ratio 6.2% 7.7% 9.5% 10.5% 7.1% 7.6% 8.3% 

 Net Income 8.9 5.5 6.5 7.8 9.5 10.0 11.5 

*1：Announced on Aug. 2015

  Ratio 5.0% 5.7% 6.5% 7.6% 5.0% 5.3% 6.0% 
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g
*2：Announced on Nov. 2015


